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Global trends



More and more Europeans are choosing to take their summer 
holidays in August or September, rather than in June or July



Overtourism is now the 3rd biggest concern for European 
travelers — up from 7th last year.



Nearly half of Europeans (48%) avoid destinations affected by 
conflicts.



Climate change is reshaping travel — especially among Gen Z 
Europeans



55% of travelers are shifting towards 
off-the-beaten-path destinations



Seaside holidays still dominate, but nature 
and active travel are on the rise





Lithuania’s tourism 

trends



In 7 months total number of tourists grew by almost 3% 
and exceeded the 2019 level by 4%

Growth 

+2,6 proc.

Data: Number of foreign tourists accommodated in accommodation establishments. Statistics Lithuania

Calculations: „Lithuania travel"



Data: Number of foreign tourists accommodated in accommodation establishments. Statistics Lithuania

Calculations: „Lithuania travel"

The number of domestic tourists exceeded the 
record level of 2022 by 2%

Growth 

+4 proc.



In 7 months the number of foreign tourists 
remained similar to 2024

Data: Number of foreign tourists accommodated in accommodation establishments. Statistics Lithuania

Calculations: „Lithuania travel"

Growth

+0,2 proc.



Data: Number of foreign tourists accommodated in accommodation establishments, thousands. Statistics Lithuania

Calculations: „Lithuania travel"

In 2024 Germany returned as one of the top markets,
the Netherlands and the USA are gaining momentum

+21%

+32%

+103%



Target potential markets
Neighboring 

markets
Long haul markets

B2B+B2C activities 

of increased 

intensity

B2B+B2C activities of low intensity B2C activities B2B activities

Germany Italy Finland Latvia USA

Poland France Estonia Japan

United Kingdom Spain Sweden* South Korea**

Israel Netherlands Norway* Taiwan**

Belgium Denmark*

* Markets that are now on the waiting list because of a lack of the budget and human recourses

** Markets that could change China market

Target inbound tourism markets



Foreign tourists



Top reasons to visit Lithuania: Easy access, 
local cuisine, and authentic experiences

42%

42%

42%

44%

46%

53%

54%

54%

63%

64%

70%

70%

A specific activity or hobby

The desire to return and learn more about the country

Trying a special tourism product

Someone else chose the trip to Lithuania

A special event in Lithuania

I saw many good things on social media

Recommended by friends / family

I got a travel package for a special price

Learning about local culture

Exploring Lithuania's nature

Trying Lithuanian cuisine

Easy to arrive

Motives for visiting Lithuania

Source: Foreign tourism survey, 2023. Lithuania Travel 



The activities of foreign tourists are most often associated 
with dining, visiting the capital, shopping, and exploring 
historical sites

Source: Foreign tourism survey, 2023. Lithuania Travel 

35%

41%

44%

45%

45%

47%

48%

49%

50%

52%

54%

58%

59%

62%

80%

80%

92%

Visiting the seaside

Visiting small towns and villages

Traveling in rural areas

Active leisure (e.g., physical activity / sports, etc.)

Visiting amusement / theme parks

Nightlife

Visiting national parks

Attending a cultural event (e.g., theatre, concert)

Participating in an organized excursion

Visiting churches and pilgrimage sites

Visiting big cities

Visiting a SPA / beauty salon / wellness center

Visiting museums / art galleries

Visiting historical sites

Visiting the capital

Shopping

Dining in restaurants, tasting local cuisine and beverages

Activities of foreign tourists during their stay in Lithuania



Local tourists



Domestic tourists mainly travel in Lithuania 
for short distances, easy planning, and to 
enjoy nature and explore their homeland

Source: Local tourism survey, 2025. Lithuania Travel 

2%

14%

15%

16%

16%

40%

43%

44%

53%

54%

Other

Due to language barrier

It's cheap, good prices

Because of Lithuania's cultural heritage

Lack of financial means to travel abroad

It's my homeland, my language

I want to explore new places, my own country

Beacause of the beauty of Lithuanian nature

Easy to plan

Short distances, quick trip

Motives for traveling in Lithuania



Local tourists’ activities focus on nature, dining, and cultural 
visits

Source: Local tourism survey, 2025. Lithuania Travel 

3%

5%

5%

5%

6%

7%

7%

7%

10%

11%

11%

12%

13%

18%

20%

22%

25%

29%

31%

40%

40%

Other

Attending sports events (rally, basketball, etc.)

Visiting Cold War tourism sites (museums, missile bases, military objects)

Traveling with a camper or tent

Nightlife, clubs, bars

Educational activities and entertainment

Religious tourism (churches, monasteries, sanctuaries, etc.)

Outdoor water activities (water parks, kitesurfing, trampolines)

Trying new flavors and dishes (e.g., tasting experiences)

Visiting and observing animals (animal farms, zoos, aquariums, safari parks, etc.)

Shopping

Cycling trips

Tasting traditional local cuisine

Attending cultural events (city festivals, concerts, performances)

Wellness (sanatoriums, spa centers)

Indoor water activities (parks, pools, saunas, etc.)

Hiking trips

Visiting cultural sites (museums, castles, manors)

Visiting restaurants, cafés

Visiting natural sites (observation towers, nature trails, hillforts)

Peaceful rest in nature

Activities of local tourists during their stay in Lithuania



What experiences travelers are searching for?

1. Sports Mode

2. Astro Adventurers

3. Reset Jetters

4. Art-Venture

5. Cowboy Core

6. Horti-Culture

7. Gami-Vacation



Main tourism products

CULTURAL TOURISM

NATURE TOURISM

SPA & WELLNESS

BUSINESS TOURISM / INCENTIVE



Lithuania’s Core Positioning Message – 
Lithuania. Co-Create Experiences.

Communication Highlights for 2025:

•Global recognition by Lonely Planet

•Michelin stars and Bocuse D‘or role in 
shaping the country’s gastronomy and 
attractiveness

•Vilnius – European Green Capital & Christmas 
Capital

•ITB Health Tourism Award 2025

Communication highlights for 2025

Culture tourism

Nature tourism

SPA and Wellness tourism

MICE





Social media is the top source of travel inspo

48% of travellers globally indicate 
social media as their main travel 
inspiration source 

44% of travellers globally use word 
of mouth recommendations 

35% of travellers globally use 
online media for travel inspiration



Tourism platform
www.lithuania.travel

Why is it worth hosting and/or 
searching for information?

• Main tourism platform

• High accessibility

• Multipurpose information

• Internationality

• 600+ Lithuanian objects



B2C and B2B marketing activities

1. Germany

2. Poland

3. UK

4. Israel

5. Netherlands

6. Latvia

7. Estonia

8. Italy

9. Spain

10. Belgium

11. France

12. Sweden

13. Norway

14. Denmark

15. Finland

• Seasonal Campaigns

• Campaigns across digital channels

• Public relations (articles, press 

releases)

• Consolidated press trips and fam

tours

• Sales campaigns

• Awareness-raising campaigns on 

social media

• Search engine advertising

• Website content creation

• International tourism fairs and B2B 

matchmaking events



Communication on social media

https://www.facebook.com/KeliaukLT

Keliauk Lietuvoje facebook account (in LT)

https://www.facebook.com/LithuaniaTravel.global

Lithuania Travel facebook account (in ENG)

https://www.instagram.com/keliauk.lietuvoje/

Keliauk Lietuvoje instagram account (in LT)

https://www.instagram.com/lithuania_travel_/

Lithuania Travel instagram account (in ENG)

https://www.linkedin.com/company/lithuania-travel/

Lithuania Travel LinkedIn account

https://www.facebook.com/KeliaukLT
https://www.facebook.com/LithuaniaTravel.global
https://www.instagram.com/keliauk.lietuvoje/
https://www.instagram.com/lithuania_travel_/
https://www.linkedin.com/company/lithuania-travel/
https://www.linkedin.com/company/lithuania-travel/
https://www.linkedin.com/company/lithuania-travel/


Regions – An Untapped Source of Competitiveness
Thematic Maps: How to Inspire Travel Across Lithuania

Tourism 

highlights of 

the year

Lithuania‘s

Eiffels

Lithuania‘s

zigzags

Glampings Ice map Routes by

train

Lithuania for

families

Feel the

summer you

want to 

share with

The Season of 

Unmelting 

Impressions



Observation Towers – the Lithuanian "Eiffels" Lithuanian Zigzags: Nature Trails and Barefoot Paths



Lithuania’s Manors and Castles



B2B activities

B2B events, exhibitios, 
newsletters

B2B sales, fam tours, 
online seminars

Deals with tour
operators

Target markets: Germany, UK, Poland, Italy, Spain, Israel, Belgium, Netherlands, France, Finland, 

Sweden, Norway, Denmark, Japan, South Korea, USA



We are members

USTOA 

USA

SMAL

Finland

ANTOR

Norway

ETOA/ Nordic
travel collective

ANTOR

Sweden
ICCA



Thank you
info@lithuania.travel

info@lithuania.travel

+370 698 03509

Lithuania Travel

Lithuania Travel
www.Lithuania.Travel

www.Lithuania.Travel

Lithuania_Travel_

Lithuania_Travel_
Lithuania Travel

Lithuania Travel

Let‘s connect!

Olga@Lithuania.travel

mailto:info@lithuania.travel
https://www.linkedin.com/company/lithuania-travel/?originalSubdomain=lt
https://www.lithuania.travel/en/
https://www.instagram.com/lithuania_travel_/
https://www.facebook.com/LithuaniaTravel.global/?locale=lt_LT
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